World Cultures TV – Marketing Manager Internship

2006

Job Description: To create and execute marketing strategy to reach the audiences world wide and establish World Cultures TV to be #1 leader in this space by the end of 2006. 
Tasks Include:

· Create pricing strategy for the products and programs

· Create sponsorship packages to receive donations
· Create high tech broadcasting avenues: pod casting, RSS Feeds, Mobile casts, etc
· Collaborate with PBS to take the programming national

· White space expansion: Find out what would be next media markets at national level for other countries.

· Understand the global viewers of World Cultures TV 

· Expand from the 30-minute segments to short films

· Choose the appropriate children’s charities to donate 

· Manage and coach interns from universities

· Create a separate legal entity (for profit) to generate revenues via selling programming to individuals (internet downloads, sale & other), corporations, school systems, Universities, TV stations, Libraries and other.
Required Skills: Individual needs to be positive, has strong work ethic, responsible and should have excellent verbal and written communication skills who can operate with minimal supervision.
